
Class: Design Studio
Instructor: Drew Hodges
October, 2017

World Aids Day
Non-profit  
Poster/Campaign

For December first Friday art walk in 
Portland, the Frannie Peabody Center and 
Creative Portland collaborated together to 
hold a big event bringing together a lot of 
organizations and institutions such as ICA 
at Maine College of Art, Portland Museum 
of Art, SPACE Gallery, and Press Hotel. 
Also readings, screenings, and workshops 
held by various authors and artists. 

In my Design Studio class, under Drew 
Hodges, we have met with the FBC and 
Creative Portland to understand their 
needs. They wanted something engaging, 
positive, but still on-point and clear in 
communication. We decided we wouldn’t 
go for a design decision that is dark and 
depressing. 

My campaign was to promote a joy of 
life—embracing what is in front of us, 
being aware and prepared but not afraid 
to live using the metaphor of courage. 
The vibrancy of colors draw attention and 
forces the audience to come closer to be 
able to read: World Aids Day. 
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Class: Design Studio
Instructor: Drew Hodges
November, 2017

WJZP—107.9 FM
Non-profit  
Branding

WJZP is Portland’s leading non-
commercial jazz music station managed 
by musicians and jazz music enthusiasts. 
WJZP focuses on jazz, blues, soul, r&b, 
and dance music of both classics and 
contemporary artists.

We have collaborated with Dennis Ross, 
the president and the founder of the 
station on his vision of WJZP’s future 
and discussed his goals of reaching a 
wider and younger audience. He wanted 
to communicate their vibe clearly and 
that their music curations are groovy, 
energetic, diverse and uplifting.

My strategy to communicate this vibe was 
to refresh their current logo into a dynamic 
one of many colors and color palettes 
inspired by different music but cohesive in 
a way regarding emotions they evoke.

Their brand is “groovy,” active, and 
energetic like their music. It is young, hip, 
and feature more content on both famous 
and local artists. Their brand elements 
can’t help but move, just like your body 
when listening to their music.

Details & Specs 
Here








